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Subject / Descriptions

Design thinking for Social innovation
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Students will study design thinking used to
solve social problems. We look at examples
of innovation in various fields such as envi
ronment, social exclusion, and community c
are, and look for solutions to social proble
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ms found in the region. It is also a prepar
ation process for service learning on social
value.
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Nudge Design in Design Thinking
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The UK'’s Behavioural Insigt Team (BIT) org
anizes various techniques that can induce h
uman behavior into Practical Tools such as
MINDSPACE and EAST. Design Thinking sta
rts with optimism about collective intelligen
ce, but it requires understanding of human
judgment for more effective ideation. In thi
s course, We will practice the rich behavio
ral techniques available for prototype devel
opment.
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Behavioral Economics and Brand Management
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Companies that are not trusted by custome
rs cannot survive. Brand management is a
task of drawing voluntary participation to c
reate a trusted company from a front-line

2] | employee who is facing customers to the p

resident. Using brain science and behavioral
economics knowledge, we seek marketing, c
ustomer management, neuro-marketing and
organizational management techniques toget
her.
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Social Issues and Trends Analysis
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Students learn how to predict future patter
ns and trends through social issues and en
vironmental analysis. Students develop the
ability to predict the future and plan accor
dingly through future forecasting methods s
uch as information gathering methods, envi
ronmental analysis, trend finding technique
s, and scenarios.
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Sustainable Development and ESG Management
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Economic, social and environmental sustaina
bility is the biggest topic of the 21st centu
ry. Today ESG management too. To solve t
hese problems requires ecological thinking.
This course discusses the justification that s
hould be transformed from profit-oriented t
hinking to value-oriented thinking. We will
look into historical and philosophical contex
t in which the alternative economic models
emerged.
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Fourth Industrial Revolution and Start-up
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The Fourth Industrial Revolution, represente
d by artificial intelligence, big data, the Int
ernet of Things, and renewable energy, is
rapidly changing the industrial structures. T
his technological innovation is creating a n
ew business environment centered on platf
orm business. Entrepreneurs can take adva
ntage of more startup opportunities due to
a sharp drop in transaction and startup cos
ts. In this course we explores these oppor
tunities together.
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